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[bookmark: _Toc381695910]Guidelines / Details for the Content Matrix
· CONTENT section
· Add one row for each dynamic content section / “content bundle”.
· Indicate dynamic text content in brackets.
· For example – You have [NIGHTS_REMAINING] until you reach [NEXT LEVEL].
· Spelling changes for Domestic / International versions should be indicated in brackets with values in this order [US / CAN / INTL]
· For example:  [program / programme]
· VERSION / MODULE NAMES 
· Add one module name for each section of dynamic content
· Module names should be incremented so they are all unique
· ###### = 6 digit offer code
· ## = incremental numbering starting at 01
· NOTES column
· For internal Marriott notes and descriptions of change requests
· Update the Version Control section each time changes are made to the content matrix.
· Summary of Change Requests section 
· Change Request #
· Incremental number for list of change requests
· MODULE NAME
· Include the module name where changes are located in the content matrix
· CHANGE COMPLETE?
· To be completed by Epsilon once changes are completed
· QUESTIONS?
· To be completed by Epsilon if there are any questions on the change request
· APPROVED?  (Y/N + Initials)
· Filled out by Marriott after reviewing updated tests
· COMMENTS
· Section for Marriott to add comments (if needed)

[bookmark: _Toc381695911]Summary of Change Requests

	Change Request #
	MODULE NAME
	CHANGE COMPLETE (DOM)? 
	CHANGE COMPLETE (INTL)? 
	QUESTIONS?
	APPROVED?  
(Y/N + Initials)
	COMMENTS

	
	
	
	
	
	
	

	
	
	
	
	
	
	




[bookmark: _Toc381695912]Version Control
	Version
	Date
	Author
	Changes

	
	
	
	

	
	
	
	



THEME:  More Than a Place to Stay – 

Highlight types of leisure activities, property/location features, benefits that enable members – emphasis on hotel amenities and activities, and how MR benefits give you access.

Leverage golf energy to highlight the MR benefits and properties associated with enjoying yourself, leisure activity, health 
Increase leisure bookings and on-property activity; promote brand portfolio and locations for leisure activity 
Audience Insight: Golf as a driver on booking decisions allows an opportunity to put leisure activity as a communication priority 
•Top ways you can enjoy yourself on property (Spas, Gym, Concierge, Room requests…); breadth of locations that feature leisure opportunities 
•Leverage 3rd party accolades to promote best golf properties, best wellness properties…”Trip Advisor ranked these Marriott Golf resorts #1 in their region” 
•“North Carolina has the most golf courses per square mile in the US, here are the top Marriott Hotels” 
•Highlight off-property unique leisure experiences to promote the brands near them 
•Offers for: Golf, Spas, leisure activities 

Breadth of locations to provide travel options 
•List top travel destinations this time of year 
•Provide summary of regional areas by weather/activities 
•“Looking for travel inspiration? Here are 5 European cities worth spending an extra night” 
•“Plan your summer holiday with these great deals” 

[bookmark: _Toc381695913]Subject Lines
	CONTENT
	VERSION / MODULE NAMES
	NOTES

	Your Account — More than a Stay … an Experience
Subject line needs to be updated in Message Tracker:

	

	



[bookmark: _Toc381695914][bookmark: _Toc244581156]Pre-Header 
	CONTENT
	VERSION / MODULE NAMES
	NOTES


	Discoveries + luxuries. Get more than a place to stay.

	
	Makes for a good subject line to tie-in with theme, and create alternate preheader



[bookmark: _Toc381695915]Top Section [107 Offers]
[bookmark: _Toc244581158][bookmark: _Toc381695916]Top Offers- For text versions, use ONLY the top offers

	CONTENT

	
	NOTES
	DOM/INTL

	Miami to L.A.: Here’s Your Resort Deal 
Save up to 15% on Arizona pampering, Florida fun,
the Hollywood scene—and everything in between.
CTA: Experience It  

	
	52834 Christine ulrich christine.ulrich@marriott.com [offer was not submitted for eNews,however was submitted for MR print newsletter, which was canceled]
http://www.marriott.com/rewards/mesOffer.mi?marrOfferId=856233&displayLink=true
MEO – 4/1 Still pending, but Peggy’s note says offer looks good
3/21 – Arizona images posted, selection does not need to be limited to these 2 resorts.
	DOM TOP OFFER

	UK Weekends: Dining, Pampering, Points 
Enjoy dining at city and country club hotels plus 
splendid amenities and 1,000 bonus points. 
CTA: For Members Only  

	
	56085  lauren.fitzgerald@marriott.com
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=856819&displayLink=true

Offer is now #56085

	INTL TOP OFFER

	SECONDARY TOP OFERS
	
	The following are 03A – Secondary
	

	Vacation Sweeps! 30 Big Prizes  
You could win a European vacation, 30,000 
points or a trip in the US or Caribbean. 
CTA: Enter Contest 

No periods for US (changed from U.S.), per the new Marriott Digital Design System (for consistency with M.com)
	
	US only, 50/50 split
Jennifer.Cutshall@vacationclub.com
www.MarriottVacationClub30.dja.com/?loc=IM59*1-3YMKIW  
	US only
(50%)

	Sweepstakes! 50,000 Points 
You could win 50,000 points for your next 
trip, courtesy of magnificent Gaylord Hotels®.
CTA: Enter Contest  

	
	US only, 50/50 split
Tom Shukas
· http://www.marriott.com/hotel-promotions/gaylord-hotels-marriott-rewards.mi
	US only
(50%)


[bookmark: _Toc244581159]
[bookmark: _Toc381695917]Top Image

	CONTENT
	VERSION / MODULE NAMES
	NOTES
	DOM/INTL

	02A – Feature
Caption: 
JW Marriott® Tucson Starr Pass Resort & Spa, Arizona
Spelling of “Tucson” corrected
	
	
	

	02A – Feature 
Caption: 
London Marriott® Hotel County Hall, UK
“UK” rather than “London” at end
	
	
	

	03A – Secondary: MVC
	
	
	

	03A – Secondary: Gaylord
	
	
	



[bookmark: _Toc244581166]
[bookmark: _Toc244581167]
[bookmark: _Toc381695918]Featured Offers 

	CONTENT


	VERSION / MODULE NAMES
	NOTES
	DOM/INTL

	HEADER
Experiences for You                                      See All Deals



	

	04A Headline
http://www.marriott.com/rewards/member-specials.mi?action=member-specials

The following are 03B – Secondary (2 across) or 
03C – Secondary (3 across)
	

	FEATURED 

	
	
	

	Italian Summer, 10% off 
Rome, Milan, Florence and beyond: 
Legendary cities for less. 
	
	52151 - Astrid Miller (outside of process)
https://www.marriott.com/specials/mesOffer.mi?marrOfferId=851471&displayLink=true
	

	Caribbean + Mexico 
Get up to 20,000 points in paradise.

	
	53028 - Melissa Machonis (awaiting BW)
https://www.marriott.com/specials/mesOffer.mi?marrOfferId=855637&displayLink=true

	

	New York Lights: Save Now
Book in advance at exciting hotels:
Times Square, 5th Avenue, more.
	
	54535 - sara.silvestri@marriott.com
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=745494&displayLink=true
	

	DC Discoveries from $109
Reserve great rates now at your 
choice of area hotels.
Epsilon, will script to add “US” before currency outside US]
	
	53369 - ANDREA WALTERS andrea.grosser@marriott.com
No URL 4/1 approved in BW  4/2 -- email to Andrea + Offers for URL, due by 1 p.m.
	


[bookmark: _Toc244581168]
[bookmark: _Toc381695919]Personalized OFFERS

	CONTENT 

PERSONALIZED DEALS (Blue boxes)
 
	VERSION/ MODULE NAMES
	NOTES - PER DATA FILE

The following are 03D – Secondary Checkerboard, 6
	DOM/INTL

	Boston Bonus
2,000 points + breakfast:
Enjoy a modern suite.
	
	53208 - lori.warwick@pyramidhotelgroup.com
No URL 4/1 – approved
4/2 – email to Lori + MR Offers/Peggy, due by 2 p.m.
	

	Baltimore Deal
Get aquarium tickets + 
breakfast by the water.
	
	54503 - Caitlyn.matena@marriott.com
https://www.marriott.com/specials/mesOffer.mi?marrOfferId=859410&displayLink=true
Pending 4/1
	

	Atlanta Area
Save up to 50% on family 
fun at Stone Mountain.
	
	54565 - kathryn.webb@marriott.com
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=745694&displayLink=true

	

	DC Opening
Get up to 50% off at the
capital’s new social hub.
	
	53259 - MEGAN DALY <megan.daly@marriott.com>
http://marriott.com/specials/mesOffer.mi?marrOfferId=856489&displayLink=true
	

	NYC Theatre
Stay in a suite, get 
Broadway tickets.
	
	52476 - Deirdre Yack dyack@lexingtonnyc.com (Not submitted in BW for May)
http://marriott.com/specials/mesOffer.mi?marrOfferId=836241&displayLink=true

	

	Las Vegas Golf
Tee time + breakfast: Play 
from $134.
Epsilon, will script to add “US” before currency outside US]
	
	53960 - jaimie.ford@marriott.com
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=856522&displayLink=true

	

	Lexington, KY
Get $40 credit at a lovely 
Bluegrass resort.
Epsilon, will script to add “US” before currency outside US]
	
	54446 - alyson.king@marriott.com
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=364562&displayLink=true

	

	Florida for Two 
Enjoy beach + breakfast
at PGA golf resort.
	
	51391 Patrick Millard pmillard@sawgrassmarriott.com, Not submitted for May eNews; Supports theme + May’s Sawgrass Players championship
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=848773&displayLink=true
	

	Portsmouth, NH     
5,000 points, Wi-Fi +
breakfast, just for you.
	
	54437  - kwhite@oceanprop.com
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=859146&displayLink=true
	

	California Deal  
Soak up SoCal sun near 
top spots from $109.
Epsilon, will script to add “US” before currency outside US]
	
	52600 - paige.yatabe@marriott.com
http://marriott.com/specials/mesOffer.mi?marrOfferId=851686&displayLink=true
	

	Sweet Romance
Book your bliss: Latin 
America + the Caribbean.
	
	45137 - Marisol Giraldo (3/18 – follow-up request sent, confirmation of booking requirements – can this be a couples offer or specific to wedding?)
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=834235&displayLink=true
	

	30% off Villas
Save on spacious villas, 
Miami to Phuket.
	
	BASIC, 51846 – Kristin Nuedling, Angela Showley, Yolanda Hernandez
https://www.marriott.com/specials/mesOffer.mi?marrOfferId=850491&displayLink=true

	

	35% off Villas
Save on spacious villas, 
Elites only.
	
	ELITE, 51847 - Kristin Nuedling, Angela Showley, Yolanda Hernandez
https://www.marriott.com/specials/mesOffer.mi?marrOfferId=850492&displayLink=true

	

	Classic Vienna 
Dinner + concert at the 
Schoenbrunn Palace.
	
	48474 - katja.kuehn@marriott.com
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=812353&displayLink=true

	

	Tokyo Special
Earn 2,000 bonus points 
at new boutique hotel. 
	
	53506 - miho-suzuki@princehotels.co.jp
https://www.marriott.com/specials/mesOffer.mi?marrOfferId=856877&displayLink=true

	

	Brussels Break
Breakfast + 1,000 points
at 3 exciting locations.
	
	54226 - nicola.adams@marriott.com
https://www.marriott.com/specials/mesOffer.mi?marrOfferId=838953&displayLink=true
Pending 4/1
	

	Basel Waterpark
Treat your family to an 
aqua spa + breakfast. 
	
	53607 - JENS SEIDOWSKI jens.seidowski@sv-group.ch
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=855340&displayLink=true

	

	Australian Sun
Surf or relax on the Gold 
Coast, save 20%. 
	
	53260 - ben.charlton@marriott.com
http://www.marriott.com/specials/mesOffer.mi?marrOfferId=768702&displayLink=true

	

	Bonus in Brazil
Savor breakfast, 1,000 
points + vineyard views.
	
	53770 - rm@spadovinho.com.br
https://www.marriott.com/specials/mesOffer.mi?marrOfferId=859723&displayLink=true
	

	Kids Golf Free
When you play, they
play free after 3 p.m.

	
	Kids Golf 4 Free
http://www.marriott.com/explore-and-plan/kids-golf.mi 
(TBD – if  Customer Knowledge can segment based on golf indicator flag for personalized deals [segmentation is typically based on attributes in BrandWorks])
	


[bookmark: _Toc244581169]
[bookmark: _Toc381695920]Account Box
[bookmark: _Toc244581163][bookmark: _Toc381695921]Account Milestone Messages  

	CONTENT
	VERSION / MODULE NAMES
	NOTES

	
	
	Option for all levels:   Reminder: you can use your points on-property for incredible experiences (spa, etc.); this is a strong milestone relevant for all levels (no need to version different messages by level)

	  Platinum 25 nights  
  You can use points on-property for incredible experiences. Go and enjoy.
  “Enjoy” needs to be lower-case in layout
	MILESTONE_19
	http://www.marriott.com/marriott/instant.mi 


	  Platinum 35 nights
 You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_20
	http://www.marriott.com/marriott/instant.mi 


	  Platinum 45 nights
 You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_21
	http://www.marriott.com/marriott/instant.mi 


	  Default, Platinum
You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_DP
	http://www.marriott.com/marriott/instant.mi 


	  Gold 25 nights
You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_22
	http://www.marriott.com/marriott/instant.mi 


	  Gold 35 nights
You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_23
	http://www.marriott.com/marriott/instant.mi 


	Gold 45 nights
You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_24
	http://www.marriott.com/marriott/instant.mi 


	Default, Gold
You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_DG
	http://www.marriott.com/marriott/instant.mi 


	  Silver 25 nights   
You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_25
	http://www.marriott.com/marriott/instant.mi 


	  Silver 35 nights
  You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_26
	http://www.marriott.com/marriott/instant.mi 


	  Silver 45 nights
You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_27
	http://www.marriott.com/marriott/instant.mi 


	  Default, Silver
You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_DS
	http://www.marriott.com/marriott/instant.mi 


	  Default, Basic
You can use points on-property for incredible experiences. Go and enjoy.
	MILESTONE_DB
	http://www.marriott.com/marriott/instant.mi 




[bookmark: _Toc381695922]REWARDS   (Marriott RewardS + PARTNERS) NEW PLACEMENT

	CONTENT Note:  primary content in this section should be presented as a benefit of being a Marriott Rewards member – communicating the value of the program
	VERSION / MODULE NAMES
	NOTES
	DOM/INTL

	HEADER 
[Name], Your Marriott Rewards®
CTA: See Rewards
CTA needs to be added to layout
	
	04C – Headline 
https://www.marriott.com/rewards/use-points.mi

	

	Placement TBD - #1 News Photo Promo 
Treat Yourself to a Suite:
Redeem Points on the Spot     
Want a room upgrade, a special dinner, a 
soothing massage? Go now, decide later. 
CTA: Get Details 
	InstantRedeem2
	http://www.marriott.com/marriott/instant.mi 
image options: suite image, massage/spa

03A – Secondary Article, image left
	

	Placement TBD - #2 News Photo Promo
Use Points for Dining:
Choose Your Gift Card
Redeem now for artful cuisine, relaxing 
golf and spa or name-brand shopping.
CTA: See Choices
CTA has changed as shown above – layout has “See Details” 

	eGiftCards
	Tara Toner – image options: dining experience
https://www.exclusivelyyours-shopping.com/Member/CatalogueHome.aspx?path=dzFh64V9u9CZB7l8SU3LlIu69tgCnzTuzHihIS7o0n2X3LTJ13Vfm7bGMYpl77

03H – Secondary Article, image right
	

	List #1 - MOXY, brand announcement:
Meet Moxy Hotels®, affordable chic in Europe. Book Milan

	Moxy
	03E – Secondary List
Jenn Zussman, Brad Benton, Elina Zois:  http://www.marriott.com/marriott-rewards/moxy.mi (page to be live mid-April)

Also for inclusion in in-language eNews, 
German:  http://www.marriott.de/marriott-rewards/moxy.mi
Spanish:  http://www.espanol.marriott.com/marriott-rewards/moxy.mi
Chinese:  http://www.marriott.com.cn/marriott-rewards/moxy.mi
	#1 – US/INTL

	List # 2 – US only
It’s our birthday — you have a chance to throw the party. Learn more
	
	US only - Michelle Lapierre + Melissa Erb merb@saltcomm.com
 (new opportunity begins May 1 - 31) 
www.yearofsurprises.com/?utm_source=Website&utm_medium=Enews&utm_content=MR%20Enews&utm_campaign=Year%20of%20Surprises
	#2 - US only

	List #3 for US; List #2 for INTL - Marriott Rewards Credit Card (MRCC) 
(3 versions below; will be segmented for members who do NOT currently have MRCC)  

	

	MRCC
03E – Secondary List

	#3 – US
#2 – INTL 

	MRCC US - #3
50,000 points + no foreign transaction fees. Learn more.
	MRCC-US
	Jonathan Waldman –
https://creditcards.chase.com/a1/marriottpremier/50p1ksh/?CELL=679Z
	US ALL (BASIC + ELITE)

	MRCC Canada - #2
Up to 5 free nights with the Marriott Rewards Premier Visa® Card.


	MRCC-CAN
	Jonathan Waldman –
https://lp3.marriottpremier.ca/?JOBNUM=VMR1207033

	CAN

	MRCC UK - #2
Earn faster with the Marriott Rewards Credit Card. Learn more. 


	MRCC-UK 
	Jamie Harbeck –
http://apply.creation.co.uk/marriottrewards/web_channel/cards/landingpage.aspx?termsAndConditionsCode=MC5307&MC=29990017&operatorCode=WebMC&responseCode=MARenl 
This squeaks by at 70 characters (the new max for the 03E Secondary List, per Afton).
	UK (BASIC + 
ELITE)



	List #3 US, #2 INTL (NON-MRCC)
Arrive in style. Save up to 35% + get up to 5,000 points with Hertz®.  
	Hertz
	Hertz:  Amy Hedrick
https://offer.hertz.com/offers/index.jsp?targetPage=MAupto5000pts.jsp&id=17346
03E – Secondary List
	#3 – US
#2 – INTL




[bookmark: _Toc381695923]City SCENE
 
	CONTENT
	VERSION / MODULE NAMES
	NOTES    
	DOM/INTL


	HEADER

City Scene: Tokyo

Sample Fresh Sushi 
in Tsukiji 
Watch tuna auctions, enjoy 
outdoor shops and browse 
seafood stalls at the world’s 
largest fish market.

Visit Ancient Japan
Stroll Asakusa, where 
tradition comes alive at
the Sanja Matsuri festival.    

Reworked above in connection with garden edit (borrowed “see” for Serene Gardens headline).
Also, please make “festival” lower-case (new edit).

Shop Famous Streets
Find cultural souvenirs in 
Nakano and top brands in the 
famous Ginza District.

See Serene Gardens   Shortened title to make 1 line
Relax in natural beauty             
at the splendid Shinjuku 
Gyoen National Garden.

Reworked body copy to fit on 3 lines

	
	No link for City Scene (City Spotlight)

04C – Headline (Section Title, No CTA)

06A – Editorial Feature









03F – Secondary Articles with Images
	

	New: Osaka Marriott® Miyako Hotel  
Indulge yourself at Tokyo’s new landmark hotel, featuring floor-to-ceiling windows and dining with 360-degree views.

This needs an arrow instead of a CTA and gallery photos07A – Hotel Announcement with Gallery Images
	
	07A – Hotel Announcement with Gallery Images
NHO: https://www.marriott.com/hotels/travel/osamc-osaka-marriott-miyako-hotel/ 
	


[bookmark: _Toc381695924]Featured Content Section
Use module naming conventions that match the layout choice.  For example – if “A” layout is chosen, use module names with “-A-” for this section.

[bookmark: _Toc381695925][bookmark: _Toc244581174]Hotel Openings - 

	CONTENT
	VERSION / MODULE NAMES
	NOTES

HOTELS FEATURED WITH IMAGE IS CONTINGENT UPON IMAGERY AVAILABLE

	HEADER
New Hotel Openings                                                                          CTA: See All   


	DOM/INTL
	See all links to: https://www.marriott.com/hotel-search/new-hotel.hotels/

04A – Headline 


	Hotel Chicago Downtown, Autograph 
Collection®
Enjoy sophisticated comfort in the River North 
area just a stroll from shops, entertainment and 
dining.
CTA: Go Explore                  
CTA added above – please change placeholder CTA (Receive More Rewards)
	
	03A – Secondary

https://www.marriott.com/hotels/travel/chiax-hotel-chicago-downtown-autograph-collection/ 

	Listing:
Find your experience in places like DC, Palm Beach, Provence and Shanghai.
See more cities.    
“See more cities” should be sentence case – please lowercase “more” and “cities”
	
	03G – Secondary (Hotel Anncmt List)

DC - Prantil, Kristie <Kristie.Prantil@marriott.com>:  http://www.marriott.com/hotels/travel/wasco-marriott-marquis-washington-dc/

FL, Palm Beach - https://www.marriott.com/hotels/travel/pbija-courtyard-palm-beach-jupiter/ 

Provence https://www.marriott.com/hotels/travel/mrsbr-renaissance-aix-en-provence-hotel/ 

Shanghai - https://www.marriott.com/hotels/travel/shamp-shanghai-marriott-hotel-parkview/ 

See more cities links to MR New Hotels page:
http://www.marriott.com/hotel-promotions/2014-new-hotels-rewards.mi

“See all” (CTA in header) links to all:
https://www.marriott.com/hotel-search/new-hotel.hotels/



 



[bookmark: _Toc381695926]BRAND

	CONTENT


	VERSION / MODULE NAMES
	NOTES
	DOM/INTL

	HEADER
Explore the World of Marriott: Autograph Collection


	
	04C - Headline
Brand spotlight headline – link: https://www.marriott.com/marriott-brands.mi
	DOM/INTL

	Encounter the
Unexpected
Discover independent luxury
hotels with bold originality,
rich character, and 
uncommon details — exactly 
like nothing else.      
CTA: Visit Now                  

    


	
	Amanda Altree - http://www.autograph-hotels.marriott.com/   
“Encountering the unexpected” is a phrase from the brand site,
so it should work as the header:

08A – Brand Feature 
Potential leverage images from link above

3/31 – confirming with proofreading if service mark is mandatory or optional = exactly like nothing elseSM.  (which impacts character count)

3/27 – note from Dawn:
I’d recommend not adding a service mark since:
- It’s not used as a standalone statement, but in the flow of a sentence (might look like all the copy is service-marked) 
- It’s more engaging without it
- the brand site doesn’t use a service mark in its main image, although that could be because it’s used with the logo (center of the page here:
http://www.autograph-hotels.marriott.com/)
However, we can add it if you prefer – from our convo with Mike, looks like 1 extra character would not be a problem

	




[bookmark: _Toc381695928]Standard / Recurring Template Content
[bookmark: _Toc381695929]Header
	CONTENT
	VERSION / MODULE NAMES
	NOTES

	Web View   

Name/LevelStatus | Marriott Rewards (logo) | Find & Reserve

Status Bar | Account Box information
	HEADER
	




[bookmark: _Toc381695930]Account Box
[bookmark: _Toc381695931]Account Box Personalization
[bookmark: _Toc381695932]Level Status Bar 

[bookmark: _Toc381695933]Footer
[bookmark: _Toc381695934]Footer / Disclaimers – include in text versions


[bookmark: _Toc381695935]Text Email Layout
· [bookmark: _Toc381695936]Web View
· Unsub
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