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Marriott Rewards & Lacek 
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Marriott Rewards & Lacek Process 

Marriott Rewards and The Lacek Group fol low a process for al l  concepts that lead to creative 

execution.  Once concepts have been chosen, a style guide is created and is typically broken out as 

fol lows: 

Copy Examples 

• Copy direction 

• Headlines 

• Subheads 

• Pull through if 

offer/channel applicable  

Main Execution 

• Images 

• Wordmark 

• Pinpoint glyph 

• Headlines 

• Design elements  

• Logos 

 

Creative Examples 

• Email hero 

• M.com 

• Mr.com 

• Insiders 

• FB 

• Twitter 

• Moments 

Design Elements 

 

• Colors/typography 

• Patterns 

• Wordmark 

• Photography 
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Review Q3 
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Marriott Rewards – Fall MegaBonus 
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Marriott Rewards – NFL 
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Marriott Rewards – Holiday 



7 

A Look Ahead Q4 
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Marriott Rewards – Q4 Highlights 

Products 

 

•  Launch of Marriott 

Rewards, More. 

 

 

 

 

Promotions 
 

• Spring MegaBonus 

 

 

 

 

 

 

Partnerships 

 
•  Hertz Elevated 

Status Match 

 

 

 

 

Moments 
 

• Pro Bowl 

• SuperBowl 
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2018 Planning 

Harmonization 

 

 

 

 

 
• April  

• Members will receive personalized communications detailing upcoming program changes 

 

• May – August 
• A series of communications begins, helping members understand and fully engage with 

program changes and benefits.  

 

 

Messaging 

Strategy, Content & 

Hierarchy 

Design, 

Iconography, 

images 

Guiding Principles 
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YLM& Lacek 

• Process 

• Merchandised Approach  

• Productive – MR/YLM/Lacek 

• Timing 

 

• What’s working 

 

• How can we improve 

 

 


