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Marriott Rewards & Lacek Process

Marriott Rewards and The Lacek Group follow a process for all concepts that lead to creative
execution. Once concepts have been chosen, a style guide is created and is typically broken out as

O e—

follows:

Copy Examples

Copy direction
Headlines

Subheads

Pull through if
offer/channel applicable

Main Execution

Images
Wordmark
Pinpoint glyph
Headlines
Design elements
Logos

Design Elements

Colors/typography
Patterns
Wordmark
Photography

Creative Examples

* Email hero
* M.com

* Mr.com

* Insiders

- FB

o Twitter

* Moments
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APPROVED COPY

Headline:

STAY TWICE. GET A FREE NIGHT.

Subheod:

And unlock more.

Theme-line graphic:

MegaBonus*

Combined headline version — with MegoBonus grophic:
STAY TWICE. GET A FREE NIGHT.

Unlock more.

Combined headline version — without Me
STAY TWICE. GET A FREE NIGHT.
And unlock more with MegaBonus.

onus grophic

Register Mow (member)
Join & Register (nonmember)

URL:

COPY ANATOMY

SAMPLE COPY

These lines can be used verbatim or modified
to fit your format.

R I NOW Messoges:

REGISTER NOW.

Get a free night after two stays with MegaBonus®*—and unlock
more. Register now through November 30, 2017,

STAY TWICE. GET A FREE NIGHT.
And unlock more with MegaBonus.

Reminder me: e
FREE NIGHT AHEAD.
You're regi d for Mk . Simply two stays

to earn your free night.

Remindes ¢ bonus offers):
GET READY TO UNLOCK MORE.
You've earned a free niaht with MeaaBonus®—now it's time to

MAIN CREATIVE EXECUTION

o

MegaBonus

STAY TWICE.
GET A

REE NIGH

And unlock more.

1. Theme-{ine graphic
Always include the vector (never typeset) version of
the theme-line graphic. See page 9 for details.

Marriott Rewards — Fall MegaBonus

4a. Photography

DESIGN COMPONENTS

MegaBonus

STAY TWICE.
GET A FREE NIGHT.

Awe-inspiring lifestyle photography of a member actively in the

, taking in the

9

The balance of

MarricttRewards.com./FreeNightMegaBony- architectural and natural beauty draws the viewer in to discover more.

2. Headline/subhead copy
The offer always leads with clear and direct copy. 4b. Photography

“And unlock more” and body copy leverages the Some p call for epic
Explorer-Magician brand tone. See page 5 for
preferred headlines and subheads.

PHOTOGRAPHY GUIDELINES
MARRIOTT.COM ITO

Headiine: PROPERTY PHOTOGRAPHY

STAY TWICE. GET A FREE NIGHT.

photography with incredible
natural features and/or impressive human-made features, like this
staircase to the beach.

MARKETING PLACEMENTS

Body Copy: i i . Feature stunning property images with visual interest in the foreground and on the horizon. These photos invite 3. Logo and You Are Here (YAH) tag 5. Supporting graphi
And unlock mare with Marriott Rewards*. members to think about enjoying their free night here or at another beautiful property. Thia ix a yector grophic, riot typesat tact. Fiease rafer The pinpoint glyph ¢
Call to acti to page 10 for details. depth to the scene./
Register a headline or in copy EMAIL
ASTANA MARRIOTT HOTEL, KAZ AKHSTAN HABTOOR GRAND RESORT, AUTOGRAPH SCRUB ISLAND RESORT, SPA.
COLLECTION, DUBAL LUAE & MARINA, AUTOGRAPH Solo email Solo email
ot i mobile image example desktop example
@ saeans Ry et
DWES‘OFEWUM AUTOGRAPH
COLLECTION, GREECE
STAY TWICE. GET A FREE NIGHT.
UNLOCK MORE.
R i
el et
ARUBA MARRIOTT RESORT & STELLARIS HABTOOR GRAND RESORT, AUTOGRA PH. MARRIOTT MARCO ISLAND BEACH
CAEIND, PALM BEACH, ARUBA COLLECTION, DUBAI, LKE RESORT, FLORIDA, USA ==
Il F :
m ; . ’ 2 YOU ARE HERE
| et a
nve
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Marriott Rewards — NFL

APPROVED COPY
Headiine:

STAY TWICE. GET A FREE NIGHT.
Subhead:

And unlock more.

Theme-line graphic

MegaBonus®

Combined headline version — with MagaBonus graphic:

STAY TWICE. GET A FREE NIGHT.
Unleck more.

Combined headline version —withcut MegaBonus graphic

STAY TWICE. GET A FREE NIGHT.
And unlock more with MegaBonus.
Call to action:

Register Now (member)

Join & Register {nonmember)

URL:

Marriot T

MARRIOTT.COM ITO

Headiine:

STAY TWICE. GET A FREE NIGHT.

Body Copy:

And unlock more with Marriott Rewards®.
Call to action:

Register

COPY ANATOMY

SAMPLE COPY

These lines can be used verbatim or modified
ta fit your format.

[
REGISTER NOW.

Get a free night after two stays with MegaBonus*—and unleck
more. Register now through Nevember 30, 2017.

STAY TWICE. GET A FREE NIGHT.
And unlock mere with MegaBonus.

Reminder messag
FREE NIGHT AHEAD.

You're registered for M . Simply
0 earn your free night.

two stays

Reminder messag bonus offers):

GET READY TO UNLOCK MORE.

You've earned a free night with MegaBonus*—now it's time to
unlock more. Earn your exclusive bonus after just X stays.

PROPERTY PHOTOGRAPHY

Feature stunning property images with visual interest in the foreground and on the horizon. These photos invite
members to think about enjoying their free night here or at another beautiful property.

ASTANA MARRIOTT HOTEL, KAZAKHSTAN

ARUBA MARRIOTT RESORT b STELLARIS

CABINO, PALM BEACH, ARUBA

HABTOOR GRAND RESORT, AUTOGRAPH
COLLECTION, DUBAL UAE

PHOTOGRAPHY GUIDELINES

SCRUB ISLAND RESORT, SPA
A MARINA, AUTOGRAPH
COLLECTION, VIRGIN ISLANDS

DOMES OF ELOUNDA, AUTOGRAPH
COLLECTION, GREECE

HABTOOR GRAND RESORT, AUTOGRAPH
COLLECTION, DUBAI

W MARRIOTT MARCO ISLAND BEACH
UAE RESORT, FLORIDA, USA
jir — -
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MAIN CREATIVE EXECUTION

0

MegaBonus

STAY TWICE.

GET A
FREE NIGHT.

And unlock more.

1. Theme-line graphic
Always include the vector (never typeset) version of
‘the theme-line graphic. See page 9 for details.

2. Headline/subhead copy

The offer always leads with clear and direct copy.
“And unlock more” and body copy leverages the
Explorer-Magician brand tone. See page 5 for
preferred headlines and subheads.

3. Logo and You Are Here (YAH) tag
This is a vector graphic, not typeset text. Please refer
to page 10 for details.

4a. Photography

MegoBonus

STAY TWICE.
GET A FREE NIGHT.

DESIGN COMPONENTS

Awe-inspiring lifestyle photography of a member actively in the
i the

The balance of

ing in

architectural and natural Mu:y draws the viewer in to discover more.

4b. Photography

Some p call for epic

photography with incredible

natural features and/or impressive human-made features, like this

staircase to the beach.

5. Supportin,
The pinpoint
depth to the
a headline o

EMAIL

MARKETING PLACEMENTS

Solo email Solo email
mobile image example desktop example
a @ tomans Py P

MegaBonus®

STAY TWICE. GET A FREE NIGHT.
UNLOCK MORE.

Earn.a trae righa—and maes benus painnc far
e 107 thraugh arusary 1, 3015

YQU ARE HERE
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Marriott Rewards — Holiday

COPY ANATOMY
PHOTOGRAPHY GUIDELINES
CREATIVE EXECUTIONS
COPY EXAMPLES TOGETHER: EXPERIENCES/UP CLOSE AND PERSONAL
MARRIOTT REWARDS MORE—EMAIL HERO

Copy Direction: Specific Examples: NOTE: THE ELOW I EPRESENTATIONAL PURS LY AND D
Our copy volce and tone Is bullt around the Explorer-Magician archetype, os set forth
In the Marriott Rewards style guida. Marriott Rewards Credit Card: @ ot

FINISH OFF YOUR. LIST EXTRA FAST, ozt
Our target au MARRIOTT REWARDS
indrviduality ¢ DESIGN COMPONENTS MORE".
mindset. i ks

whowaonts o

WALLPAPER PATTERN Loarn MORE
Headlines anc

Inspiring; and

PHOTOGRAPHY GUIDELINES

These graphical “wallpapers” utilize @ variation of holiday icons. They can be used in conjunction with imageny;. ond they = also useful on their own
should addrie in exscutions whers imogery isn't nesded or wanted.

lzeping with 1

MORE

Many of our ¢
ond promatio
offers and prc
messaging sty
STAY MORE CONNECTED.
Mote how sub ’
(“Save upto §
stay.”).

.

At Times, the
thecmsa bec M IMPORTANCE OF SCALE WORDMARK RIBBON GRAPHIC

Zoom in! The pattern looks cleorer and cleaner when it i scaled up in the laye
comvey the br peti " " o

 Ancther graphical teol for small plocements is this rbbon containing the wardmark,

Maorriott Rewords logo or bath. It works best at a smaller scale orwhen the wordmark
needs stranger the {when the is on image, for
example).

e bt carmas ram sha ican
1 % s1.0nd 15 G @REEEn of e
iy of graphics.

Marriott's MountainSide, Utah

A SEASON

Konanaskis Lodge, Canada Marriott, Courtyord Sedono JW Marriott Loz Cabos Becch Rescrt & Spa

arrioft YQU
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Hobtoor Grand Rasort, Autograph Collacticn Copanhagan Marriott Hotal (CPHDK)

. Indicatas images found on Marriatt.com (need to chack image rights)

2017 MARRIOTT REWARDS
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A Look Ahead Q4

arrioft YQU

REWARDS. ARE
©0000000000000 H ERE



Marriott Rewards — Q4 Highlights

Products Promotions Moments

Partnerships

 Launch of Marriott «  Spring MegaBonus * Pro Bowl

» Hertz Elevated . Suersow
Status Match Rewards, More.
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2018 Planning

Harmonization

Messaging Design,

Strategy, Content &
Hierarchy

Guiding Principles Iconography,
images

« April

 Members will receive personalized communications detailing upcoming program changes

 May — August
* A series of communications begins, helping members understand and fully engage with
program changes and benefits.
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YLM& Lacek

* Process
* Merchandised Approach
* Productive — MR/YLM/Lacek
* Timing

« What's working

 How can we improve
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