
Confidential and Proprietary Property of 72andSunny Partners, LLC. All rights reserved.

2021 Brand Identity Guide and Playbook

September 14th, 2020



What you’ll see today
A revised Bonvoy Playbook that addresses all feedback from the 
previous round.

Our Focus: Locking the Bonvoy Playbook & its contents. Once 
locked, 72S will build out production ready files.

Keep in mind all logo files and templates by channel will be 
provided and linked throughout the final document.
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What We Heard
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‘OUR BRAND’ & ‘PROGRAM’ CLIENT FEEDBACK

Feedback on “Our Brand” & “Program” Section:

-Pg. 20: Align copy vertically against the white box for all copy (ie Belief, Promise, Rational Benefits, Emotional 
Benefits, Values) Edit applied but incorrect. Align the label vertically so that there is even space top and bottom of 
copy but have copy be written horizontally like before Took another stab at this - please let us know if this is what 
you’re thinking. 
-Pg. 22: Adjust the photo to make copy more legible 

● We’ve adjusted the image to the left (made darker and added drop shadow behind copy)- was that the image 
this comment was referring to? If not, please let us know what edits you’d like to see made on this image. 
Marriott aligned on fix.

 -Pg. 27: Update the page numbers for brand bar variations and usage Once we align on the book, we’ll edit page 
numbers throughout & the table of contents page. Our two designers are working on separate InDesign files, so we 
will combine their efforts once we’re feeling good about the current playbook you’re seeing. 
 -Follow the scale relationship of logos and follow the order of appearance of logos used in the brand bar lockup.(ref. 
Attachment: Brand bar) Bump up the scale of Sheraton as well as Design Hotel. We laid this out according to the 
brand bar Hyun-Soo provided. 
-Pg. 31: Headline: All Paths Begin with Marriott Bonvoy. Edited.

 *72S responses to comments in orange, responses needed from Marriott in red
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‘DESIGN’ CLIENT FEEDBACK

Feedback on “Design” Section:

-Pg. 38: Can you give scale value in metric unit vs. just pixels? Since pixel conversion can vary depending on if the file 
is set 72 vs. 300 ppi/dpi. Can you also state the minimum size the connector can be in? I don't see that the small scale 
logo's minimum size is established as requested, but perhaps that's okay since the connector will always accompany a 
CTA, and it will have min. size requirements. The minimum size was noted in the white circle. 
-Pg. 57: Do we need a Join Now CTA?   New comment 

● The hope is that the “Discover More With” CTA addresses anything that doesn’t fall under “Book Now 
With” or “Go There With” - please see slide 68 for reference & let us know if you’d still like us to add the 
“Join Now with” CTA. 72S to add in ‘Join Now’ CTA (only used for loyalty team to drive folks to be 
members).

-Pg. 59: To double-check, no TM on single line version? Below is the link to the Bonvoy logo package. In the package 
are versions of the logo with TM applied. https://marrstar.box.com/s/skb6z3ebczjsmp363jq9xo6eqk0hfmzc Edited
-Pg. 67, 89, 94, 95, 98: Go to the 30 brands, endless experiences line. New comment Edited throughout. 
-Pg. 70: Coral color missing from underscore Top of the email banner is cut off can see if the edit was applied. Edited
-Pg. 98 (new edit: Tier 1 usage language) Remove allowed in #2, replace target with Goal in #3 Edited
-Pg. 99: Is this breaking rule of quarters in terms of the photo coverage on a layout? Minus the all copy version. Did 
not address Confirming that this is not breaking the rule of quarters. The button you see in the executions are ¼ of 
the entire banner. 

*72S responses to comments in orange, responses needed from Marriott in red

https://protect-us.mimecast.com/s/H2jPCW6XyzCMGMs6cks7?domain=marrstar.box.com
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‘COPY’ CLIENT FEEDBACK

Feedback on “Copy” Section:

-pg. 107: Change first subhead on right to: Thoughtfully Curated Accommodations Across the Globe  (or something 
like this) Edited
-pg. 107: Change second subhead on right to: Thoughtfully Curated Accommodations at our 30 Hotel Brands. New 
comment Suggestion felt too long (8 words). Would like to truncate to: “Thoughtfully Curated Accommodations. 30 Hotel 
Brands.”
-pg. 108: Need a period at the end of: For Gaze Upon Stars… Michelin or Otherwise Edited
 -pg. 109: Need a period at the end of: Stay In The Middle Of It All.  Or The Middle Of Nowhere Edited
There’s some inconsistency on capitalization of short words such as “Of,” “For,” “To” … in most headlines, they are 
capitalized but then lowercase in others.  Is there a rule? We’ve gone ahead and added a page on capitalization rules - 
see slide 105.
-pg. 108: I think the SH needs to say more and give more context to the headline message. New comment Edited
-pg. 114: I think the SH needs to say more and give more context to the headline message. New comment Edited
-pg. 114: For: Play With Your Food, Professionally … shouldn’t Professionally be italicized as the “response”? Edited
-pg. 113: Go to the 30 brands, endless experiences line for all – other line can position MB as a hotel brand. New 
comment Edited
-pg. 118: Second SH on left needs re-writing. Comes off as The Lux Collection brand comment. New comment Edited
-pg. 118: For Incomparable Destinations. Incomparably Priced … should it be a comma?  And we’re missing a period. 
Edited
-pg. XXX: Duplicate page to 118?? New comment Removed. 
 

 

*72S responses to comments in orange
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‘COPY’ & ‘CONTACTS’ CLIENT FEEDBACK

Feedback on “Copy” & “Contacts”:

-pg. 121: Should we be ending these with periods? Edited
-Pg. 123-124: Can we provide an example where the headline does contain a multiplier, e.g., 6x Points? Added
-Pg. 126: We have a some concerns that these aren’t compelling enough to drive conversion for our credit card offers – 
we may need to have a separate session/discussion with the Cobrand Team because based on their historical A/B 
testing results and optimization work, leading with an offer is really critical to driving conversion. 
-Also, the headlines aren’t clearly differentiated by product/design target (e.g., “bask in tranquility alongside xxx 
points” could be leveraged for Brilliant as much as Boundless. 
-“Bask in tranquility” and feels totally off for the Marriott Bonvoy Bold sub-brand
We took another stab at making these headlines/subheads more clear per card offer. Let us know your thoughts & if 
we need to set up some time with the cobrand team.
-pg. 141: Do we have rights to this image (think we could not contact for member’s week use….all images in the deck 
must have rights for? New comment 

● We do not have the rights to this image - all the images inside this playbook are FPO, that’s something we 
aligned on with Kathleen when we kicked off this project. There is a disclaimer on images that flags they are 
are FPO. Please let us know your thoughts on this!

-pg. 211: We should update the Marriott contacts – contact names are TBD as of right now Will leave placeholders for 
now!

 

*72S responses to comments in orange, responses needed from Marriott in red



Bonvoy InDesign Playbook
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MI Comment: Do we need a Join Now CTA? 
72 Response: The hope is that the “Discover 
More With” CTA addresses anything that doesn’t 
fall under “Book Now With” or “Go There With” - 
please see slide 68 for reference & let us know if 
you’d still like us to add the “Join Now with” 
CTA. 



























We’ve left the caret/button as is for 
now. We’re planning to touch base 
with Vulcan again this week to 
confirm caret usage with the added 
connector/design element. Once 
aligned, we’ll edit the playbook and 
create production ready files. 



















































































































We’ve kept the Audio 
guidelines high level - let us 
know if there is any issue 
mandating the WCWTY 
tagline. 





























MI Comment: Do we have rights to this image (think we could 
not contact for member’s week use….all images in the deck 
must have rights for?)
72 Response: We do not have the rights to this image - all the 
images inside this playbook are FPO, that’s something we aligned on 
when we kicked off this project to avoid licensing fees.  There is a 
disclaimer on images that flags they are FPO. Please let us know 
your thoughts on this!















































































































































Next Steps
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Friday 9/18 - 72S to address edits & lock Bonvoy Playbook. Kick off Hotel 

Brand Playbook. 

1

2

Monday 9/28 - Set up time in person to chat through the R1 of the Hotel 

Brand Playbook.
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N E X T   S T E P S

Wednesday EOD 9/16 - Marriott to email feedback on Playbook.




