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[bookmark: _GoBack]Campaign Name: Marriott International Insight Communities Recruitment Campaign
Launch Date: January 8, 2018
Goals: 
1) To recruit additional MI customers to join our already-existing US My Marriott Voice Insights Community
2) To recruit new Starwood customers to join our already-existing US My Marriott Voice Insights Community
3) To recruit MI and Starwood customers to join our brand new insights communities launching in UK, China (Chinese), the Middle East (English), Latin America (Spanish)
Theme: 
Design & Copy Considerations:
Design – 
Design Mandatories:
•	Marriott International logo.  We also have community-specific logos that we could place in the email, if we feel this would have appeal.
Copy Points – 
· CX Insight team will provide the copy 
Message Hierarchy: 
Targeting: MR members who have a valid email address, not opted out, and have at least one stay within the MI portfolio in the past 18 months.  Ideally, this would provide a good mix of MR non-elites and MR elites (gold/plat).
Languages: English, Spanish, Chinese
Dynamic Content Inclusions:  some copy depending on the language, including the community name and URL links to join the communities
Testing: 
Notes:  
CX Insight team will provide the email copy in all 3 languages.  
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