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Campaign Name:  ECM Quarterly Newsletter
Goal:  Provide Cardmembers unique communication that promotes points earnings as well as unique offers and tips that are exclusive to this audience
Theme:  
· Need to put this in the new 2.0 “YAH” brand voice
· Editorial content and offers exclusively for Cardmembers
· “Make the Most of Summer” – End the summer with a bang by taking advantage of these great offers -- created just for you as a Marriott Rewards Credit Cardmember.
· Give them more to think about besides Make the Most of Summer
Design & Copy Considerations:
· Copy is typically provided by the business partner and has been written by their agency who knows the tone of the credit card audience.  ECM Newsletter copy should be written based on the articles and sections provided.
· Content document has been provided and sections can follow any previous ECMN design with content updates.
Message Hierarchy:
· MR header, modified account information to include points earned on card and elite night credits earned (Both CDATA points), intro copy, 4 offer/content sections, 5  Cardmember tips (no card product receives all 5), Banner
Languages:
· English only – version for 4 credit card products: Premier (PC), Signature (SC), Signature Business (SB), Premier Business (PB)
Dynamic Content Inclusions:
· Name, Credit card art, CDATA 6 and 7 for points earned and elite night credits 
Testing: N/A
Notes:  
· See Q3 2017 ECMN Content Master Document for details on offers & images which are attached to email.
Doesn’t love MOXY imagery – show what could be – cool roof view? 
Feel free to find better better image on ShopMarriott
No info on NO hotel – use as placeholder maybe – could add property shot
Top offers go to everybody
Events hub – provided video – want to use a still
[bookmark: _GoBack] and  Card – want to use Premier card image
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