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Performance Summary
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Key Storylines

4

• Positive lifts in July 2023 financials compared to previous month and year performances; revenue metrics 
across all comparison time periods saw lifts of up to 24% and there were booking lifts up to 34%

• Several campaigns contributed to financial gains: Core MAU, Lux MAU, Project Max, Choice of Announcement

• CTR and unsub rate engagement remained stable compared to other time periods; unsub rate showed a 
positive decline MoM

• 123 total app downloads in July (+71% MoM), which was the highest so far this year. High activity likely due to 
the inclusion of Argentina and Brazil markets as they continue to be strong contributors to app download growth.

• Destinations solo had the third largest booking volume YTD; increased deliveries and strong engagement in the 
hero and 5-pack module were contributing factors
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July 2023 Performance Overview
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• At time of reporting, data is still being loaded 
for July Off-folio and Loyalty campaigns; with 
this data missing for most metrics, there was 
an impact on comparisons QoQ and YoY.

• Loyalty and Off-folio add 1.46M to 
deliveries; 6.4K clicks; avg CTR 0.4% 

• MoM delivery deceases likely a result of 
RCYC and Point Promo featured in June. 

• Unsub rate remained stable this month.

• Positive financial lifts across all comparison 
time periods; Project Max, MAU, Lux Mau, 
Choice of Announcement revenue gains

Jul '23 MoM YoY vs. Avg.

-13.5% +75.6% +0.9%
-896.2 K +2.5 M +50.0 K

-16.1% +37.8% +1.3%
-10.1 K +14.4 K +700

+34.4% +26.4% +24.5%
+87 +71 +67

+27.8% +23.5% +16.1%
+218 +191 +139

+20.0% +23.6% +12.7%
$31.5 K $36.0 K +$21.3 K

Clicks 52.6 K

CTR 0.9%

Financials

Bookings 340

Room Nights 1.0 K

Revenue $189.0 K

Conv% 0.65%

Unsub% 0.22%

Engagement

Delivered 5.7 M

+0.0 pts.

+0.02 pts.

+0.13 pts.+0.24 pts. -0.06 pts.

-0.03 pts. -0.25 pts.

-0.02 pts. +0.03 pts.

*Metrics do not include July Off-folio and Loyalty regional emails
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July 2023 
Engagement Trends

• July CTR on par with prior 
month and previous quarter’s 
trend. 

• Positive MoM decline in Unsub 
rate that is down 2 pts MoM. 
Unsub rates are still above 
average for Marriott Bonvoy 
overall and being monitored.

• Several campaigns like MAU, 
Choice of Announcement and 
Project Max contributed to the 
20% increase in revenue and 
34% increase in bookings 
month over month. 



©2023 Marriott International, Inc. All Rights Reserved. Confidential and proprietary — may not be reproduced or distributed without the prior written consent of Marriott.7

July 2023 Monthly Engagement 
Trends: Mobile App 

• App downloads up 71% MoM likely due to the inclusion of 
strong app download contributors, Argentina and Brazil. 
July generated the largest number of downloads in a 
single month YTD. Previously Feb, 115.

App 
Downloads

June 
Regional Markets

44Mexico - ES
6Mexico - EN
5Panama - ES
5Aruba - EN
3El Salvador - ES
3Colombia - ES
2Puerto Rico
2Chile
1St. Thomas - EN
1Peru - ES
0Costa Rica - ES

App 
Downloads

July 
Regional Markets

43Mexico - ES
21Argentina - ES
18Brazil - PT
9Mexico - EN
8Bermuda - EN
7Panama - ES
5Costa Rica - ES
4Colombia - ES

4Grand Cayman - EN

3Peru - ES

1Dominican R - EN

App 
Downloads

May 
Regional Markets

22Mexico - ES
2Puerto Rico
2Panama - ES
2Colombia - ES
2Mexico - EN
1Paraguay - ES
1Peru - ES
0Bermuda - EN

0Grand Cayman - EN

0Chile
0Costa Rica - ES

• Top app download markets over the last three 
months include Mexico, Brazil and Argentina.

• Mexico markets contributed to 42% of downloads.

• Recommende
d to set 
monthly goal: 
75 downloads 
per month 

66

115

54
32

66 72

123

JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY

YTD App Downloads
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July 2023 Monthly Engagement Goals
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Jul vs. GoalGoal Jul 23CTR Goals

-0.5 pts.1.1%0.6%Destination Solo

-0.4 pts.1.0%0.6%Destination Solo (CALA only)

+0.3 pts.1.0%1.3%METT

-0.5 pts.1.0%0.5%METT (CALA only)

METT 3 pts above goal 
with Grand Cayman and 
Ritz Aruba driving top 
engagements.

Fewer clicks captured from 
increased deliveries (33% 
increase) contributing to 
below average CTR   
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Regional Email Campaign: July Destination Solo
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July 2023 Destination 
Solo: Creative 
Highlights

10

• ‘Upcoming Stay’ module 
dynamically displayed above hero 
with Visit/Download App CTA. 

• Featured CALA MEO 

• Join/Explore Benefits Marriott 
Bonvoy mini module

• Market-focused offers module 
showcasing 15% off select family 
resorts, up to 20% off local food 
and beverage and regional 
getaways. 

• Barbados All-Inclusive offer

• City Express business trip 
messaging for Mexico audiences

• Mobile key module with new 
creative treatment.

Mobile Key

Regional Offer

Hero

City Express

CALA MEO
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July 2023 5-Pack
6.4%Peru

Mexico US

Spanish

6.0%Bogota
4.9%Panama
4.2%Costa Rica
2.5%Alrededor del Mundo
283Module Clicks

24.0%% of Module Clicks
15.5%Brazil

Argentina

5.5%Alrededor del Mundo
5.1%Panama
4.1%Chile
3.0%Peru
1,473Module Clicks
33.3%% of Module Clicks
8.5%Panama

Colombia

5.5%Cancun
4.8%Alrededor del Mundo
4.4%Peru
3.1%Mexico
457Module Clicks

26.3%% of Module Clicks
7.2%Panama

Costa Rica

5.7%Mexico
5.4%Colombia
5.0%Guatemala
4.7%Alrededor del Mundo
279Module Clicks

28.0%% of Module Clicks
3.3%Bogota

Mexico

3.2%Costa Rica
2.7%Alrededor del Mundo
2.6%Peru
1.7%Panama
3,608Module Clicks
13.6%% of Module Clicks
6,894Total Module Clicks
21.1%Total % of Module Clicks

July 5-Pack – Spanish Version

Costa Rica

Mexico

Mexico US

Colombia

Argentina
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July 5-Pack – Spanish (contd.) / 
Portuguese Version

July 2023 5-Pack
7.8%Colombia

Panama

Spanish 
(contd.)

5.1%Punta Cana
3.2%Costa Rica
2.9%Peru
2.2%Alrededor del Mundo
590Module Clicks

21.2%% of Module Clicks
7.2%Cancun

Peru

6.2%Panama
6.0%Alrededor del Mundo
5.7%Colombia
3.9%Chile
487Module Clicks

29.0%% of Module Clicks
6,894Total Module Clicks
21.1%Total % of Module Clicks

9.0%Uruguay

Brazil
Portuguese

4.7%Ao redor do mundo
4.6%Chile
4.3%Colombia
4.3%Panama
2,172Module Clicks
26.9%% of Module Clicks
2,172Total Module Clicks
26.9%Total % of Module Clicks

Peru

Brazil

Panama
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July 2023 5-Pack

10.5%Bermuda

Bermuda

English

5.3%Aruba

5.3%The Caribbean

2.6%Around the World

0.0%Mexico

9Module Clicks

23.7%% of Module Clicks

19.4%Grand Cayman

Grand Cayman

9.2%The Caribbean

2.6%Colombia

2.6%Around the World

1.5%Mexico

196Module Clicks

35.2%% of Module Clicks

17.8%Dominican Republic

Dominican 
Republic

5.1%Colombia

4.1%The Caribbean

2.1%Around the World

1.7%Mexico

292Module Clicks

30.8%% of Module Clicks

6.8%Los Cabos

Mexico ENG

6.1%Mexico

4.3%Costa Rica

3.6%The Caribbean

2.5%Around the World

2,464Module Clicks

23.3%% of Module Clicks

2,961Total Module Clicks

33.9%Total % of Module Clicks

July 5-Pack – English Version

Mexico ENG

Bermuda

Dominican Republic

Grand Cayman
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July 2023 Destination Solo: Heat Map

14

TotalNon-MemberMemberJuly 2023 Destinations Solo

12.5%14.8%11.9%Header
2.0%1.3%2.2%Recent Stay / Upcoming Trip
23.5%17.1%25.2%Hero
8.7%5.9%9.5%CALA MEO
1.1%3.5%0.4%New Member / Join Now
23.0%17.3%24.5%5-pack
3.5%4.2%3.4%What's Your Suite Style?
1.4%1.1%1.5%Amazing View
0.8%1.5%0.6%More Room
1.4%1.6%1.3%Private Pool
3.2%2.8%3.4%Hotel Openings
3.2%3.3%3.1%All Inclusive
1.0%1.4%0.9%City Express
2.2%2.4%2.1%Offers
1.3%1.1%1.3%App
0.9%1.6%0.7%Featured Properties
13.9%23.2%11.5%Footer
100.0%100.0%100.0%Total
12,3392,5039,836Total Clicks

Non-Member, No Recent Stay, Grand Cayman Version

Hero: 23.5%

5-Pack: 
23.0%

CALA MEO: 
8.7%

Poll captured 3.5% of 
total clicks. 

Non-member recipients 
held higher % of total 

clicks to module 
compared to members

.

• Hero and 5-pack were the top 2 modules by % of total clicks. Within 
the hero, Members held a higher % of total clicks. 

• 5-pack continues to be a high-engagement feature outside of the hero. 



©2023 Marriott International, Inc. All Rights Reserved. Confidential and proprietary — may not be reproduced or distributed without the prior written consent of Marriott.15

July 2023 Destination 
Solo: Performance 
Summary

• Deliveries increased across all 
time periods, but captured fewer 
clicks impacting CTR

• Despite lower MoM Revenue, 
bookings are up 67% MoM likely 
a result of good engagement with 
the July MEO  

• July is down 11.9% MoM, 
however on trend with Q1 
revenues. 

• June experienced spikes in 
revenue and % of revenue to 
CALA properties. 

Jul '23 MoM YoY vs. Avg.

+16.7% +35.4% +30.3%
+188.2 K +344.7 K +306.5 K

-29.4% -10.3% -9.9%
-3.3 K -918 -880

+67.6% -12.3% +17.9%
+23 -8 +9

+42.2% +6.5% +23.8%
+49 +10 +32

-11.6% +13.1% -10.0%
-$3.7 K +$3.3 K -$3.2 K

-0.4 pts. -0.3 pts. -0.3 pts.

Financials

Bookings 57

Room Nights 165

Revenue $28.5 K

Conv% 0.71%

-0.08 pts. +0.03 pts. +0.02 pts.

+0.41 pts. -0.02 pts. -0.10 pts.

Engagement

Delivered 1.3 M

Clicks 8.0 K

CTR 0.6%

Unsub% 0.20%

+13.7 pts.

Revenue 45.5% -11.9 pts. +1.5 pts. -4.5 pts.
% to CALA 
Properties

Bookings 54.4% -9.5 pts. +6.6 pts.



1.0 M 1.3 M 1.1 M 1.3 M

1.1% 1.0% 1.0%

0.6%

Apr 23 May 23 Jun 23 Jul 23

Destination Solo Engagement Trends
Delivered CTR

July 2023 Destination Solo: 
Performance Summary

16

$14.07 K $57.56 K $32.20 K $28.46 K

29

63

34

57

Apr 23 May 23 Jun 23 Jul 23

Destination Solo Revenue Trends
Revenue Bookings

47.4%

70.8%

57.3% 45.5%

- - - % Rev to CALA

• As regional markets are updated each month to align 
with marketing strategies, monthly increases and 
decreases in deliveries are expected. 

• July rotated in: Bermuda, Grand Cayman, 
Dominican Republic, Argentina and Brazil

• July did not include Puerto Rico, St. Thomas, 
Aruba, Chile, El Salvador/Guatemala which were 
some of the markets featured in June. 

• May and Jun experienced spikes in revenue and % 
of revenue to CALA properties. July is down 11.9% 
MoM, however on trend with Q1 revenues

• Despite 11.6% decrease in revenue MoM, July had 
the third largest booking volume YTD.
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July 2023 Destination Solo: Market Performance
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Rev/DelRevenueRoom NightsBookingsUnsub RateCTRClicks Delivered Market
$0.02$11,39464270.18%0.4%2,143510,707 Mexico
$0.03$6,07730110.19%0.8%1,546193,029 Mexico ENG
$0.07$3,7832930.15%0.7%39155,471 Peru
$0.01$2,0721240.24%0.6%1,190208,254 Brazil
$0.06$1,788730.25%0.7%20527,572 Mexico US
$0.03$1,5201130.24%0.6%37960,741 Panama
$0.02$1,047410.16%0.5%35966,310 Colombia
$0.00$249310.24%0.8%1,094128,874 Argentina
$0.01$239220.16%1.1%23521,339 Dominican Republic
$0.00$0000.09%1.3%151,163 Bermuda
$0.00$0000.19%0.9%22525,753 Costa Rica
$0.00$0000.17%1.2%14612,112 Grand Cayman
$0.02$28,170162550.20%0.6%7,9281,311,325 Grand Total Jul ‘23

• Mexico markets continue to be top performing markets driving 
68% of total July Destination revenue. 

• 56% of delivered volume from Mexico markets.

• Despite minimal or no revenue generation, markets including 
Bermuda, Grand Cayman and Dominican Republic created 
overall lift for July Destination CTR. 

RevenueCTRDeliveredMexico Market Jul ‘23

$11,3940.4%510,707 MEXICO
$6,0770.8%193,029 MEXICO ENG
$1,7880.7%27,572 MEXICO US

$19,2590.5%731,308Mexico Market Total



©2023 Marriott International, Inc. All Rights Reserved. Confidential and proprietary — may not be reproduced or distributed without the prior written consent of Marriott.

July 2024 Destination Solo: 
Regional Performance Summary
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YTDYoYMoMJuly 2023Destinations Solo
REGION - CALA

6.2 M+32.6%+33.6%1.1 MDelivered
58.6 K-16.7%-21.7%5.9 KClicks
0.9%-0.3 pts.-0.4 pts.0.6%CTR

0.23%+0.0 pts.-0.12 pts.0.20%Unsub Rate
149-8.9%+105.0%41Bookings
414+7.7%+85.3%126Room Nights

$84.0 K+0.6%-6.7%$20.4 KRevenue 
49.9%+0.7 pts.-1.30 pts.41.8%% Revenue to CALA

REGION - CANADA
45.7 K+51.4%+1.5%7.2 KDelivered
1675+75.0%+63.5%224Clicks
3.7%+0.4 pts.+1.2 pts.3.1%CTR

0.30%+0.3 pts.+0.05 pts.0.36%Unsub Rate
16--0Bookings
23--0Room Nights

$4.1 K--0Revenue 
8.7%+0.0 pts.-41.90 pts.0.0%% Revenue to CALA

REGION - US
2.2 M+49.0%-24.5%245.4 KDelivered
31.5 K+9.7%-48.8%1.9 KClicks
1.4%-0.3 pts.-0.4 pts.0.8%CTR

0.16%+0.1 pts.-0.01 pts.0.19%Unsub Rate
205+6.7%+45.5%16Bookings
569+21.9%-13.3%39Room Nights

$146.0 K+88.9%-20.5%$8.1 KRevenue 
41.4%-8.6 pts.-31.80 pts.54.6%% Revenue to CALA

CALA: 

• 34% increase in deliveries MoM. 

• March ‘23 was the last time the region deployed 1M with 
similar engagement rates; $8.5K generated in March vs 
$20.4K experienced in July. 

US: 

• Deliveries on trend with prior months; lowest click 
engagements YTD for the region. 

• June’s offers (resort promo, SLOU) likely contributed to 
July’s 20% revenue decline MoM. July revenue is up 
89% YoY. 

0.6%
3.1%

0.8%

CALA CANADA US

Destination Solo CTR Trends by Region

Apr 23 May 23 Jun 23 Jul 23

Delivered Apr 23 May 23 Jun 23 Jul 23 MoM
CALA 740.1 K 879.0 K 796.8 K 1.1 M +33.6%
CANADA 6.4 K 7.1 K 7.1 K 7.2 K +1.5%
US 240.9 K 405.7 K 325.2 K 245.4 K -24.5%
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July 2024 Destination Solo: 
Regional Performance Summary
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CALA:

• With increases to deliveries, the decrease 
in CTR to 0.6%, fell short of the monthly 
Destination engagement goal of 1%.  

US:

• Delivered volumes on trend with prior 
months, however, lowest click 
engagement YTD for the region. 

• June’s Offers (resort promotion and 
SLOU) likely contributed to July’s 20% 
revenue decline MoM. July revenue is 
up88% YoY. 

0.6%

3.1%

0.8%

CALA CANADA US

Destination Solo CTR Trends by Region

Apr 23 May 23 Jun 23 Jul 23

Delivered Apr 23 May 23 Jun 23 Jul 23 MoM
CALA 740.1 K 879.0 K 796.8 K 1.1 M +33.6%
CANADA 6.4 K 7.1 K 7.1 K 7.2 K +1.5%
US 240.9 K 405.7 K 325.2 K 245.4 K -24.5%
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July 2023 Destination Solo: CALA Financial Contribution
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CALA
45.5%

Asia Pacific 
7.4%

Canada
9.4%

Europe
22.3%

US East
5.1%

US West
10.3%

% of Revenue by Region July 2023

47.4%

70.8%

57.3%

45.5%48.4% 46.9%

63.9%
54.4%

Apr 23 May 23 Jun 23 Jul 23

CALA Monthly Financial Contribution

% of Rev. to CALA % of Bkgs. to CALA

• Majority of revenue to CALA in July came from CALA and Europe recipients. 

• While % of bookings to CALA remain consistent MoM, there is a MoM decline in % of revenue to CALA.
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Regional Email Campaign: July Loyalty
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July 2023 Loyalty

22

Mexico Cobrand

CALA MEO

AMEX Point Promo

Mobile App

Moments

• Marriott is currently loading July Off-Folio into Contact 
History, so PCM reporting from Epsilon used for review

• Preliminary results indicate consistent MoM CTR 
engagement and steady delivery volumes

• Ski season in Chile within hero imagery 

• Mexico Cobrand exclusive offer for Los Cabos

• Points messaging including CALA MEO and 
Amex Point Promo 

• Barbados Festival feature within Moments 

424.3 K 471.2 K 117.3 K 114.4 K 694.5 K 813.6 K

0.74%
0.60%

0.68% 0.71%
0.60%

0.40%

Jun 22 Oct 22 Jan 23 Mar 23 Jun 23 Jul 23

CALA Off-Folio Engagement Trends

Delivered CTR
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Regional Email Campaign: July Off-Folio

23
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July 2023 Off-folio
• Point redemption messaging within hero

• Bahamas, Brazil, Mexico, Chile, Puerto Rico and 
Guyana featured properties

• ‘Discover Destinations’ stretchy band

• Mobile App module ‘Palm of your Hand’

Mobile App

Point Redemption 

Discover Destinations

117.3 K 114.4 K
694.5 K 813.6 K

0.68% 0.71%
0.60%

0.40%

Jan 23 Mar 23 Jun 23 Jul 23

CALA Off-Folio Engagement Trends

Delivered CTR

• Marriott is currently loading July Off-Folio into 
Contact History, so PCM reporting from Epsilon 
used for review

• Initial results show 0.20 pts decrease in CTR 
engagement MoM alongside a 17% increase in 
delivery counts and targeting
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METT Emails
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July 2023 METT: 
Performance Summary

• Positive lifts in click activity resulted in 
higher CTRs comparisons

• Bookings and revenue increased MoM 
and YoY, along with the increase in July 
delivery volume.

• Financial contribution to CALA properties 
was 37% of revenue and 16% of bookings; 
both were slightly below other time periods 
– Continue to monitor 

Jul '23 MoM YoY vs. Avg.

-8.8% +172.9% +102.7%
-149.1 K +980.2 K +783.7 K

+33.3% +322.9% +217.5%
+5.1 K +15.7 K +14.1 K

+35.4% +152.3% +171.3%
+29 +67 +70

+51.1% +212.3% +199.3%
+112 +225 +220

+81.8% +152.3% +155.3%
$35.0 K +$46.9 K +$47.2 K

-12.7 pts.

Bookings 15.9% -6.7 pts. -15.2 pts. -7.9 pts.

% to CALA 
Properties

Revenue 37.0% -3.6 pts. -19.7 pts.

-0.01 pts. +0.45 pts. +0.32 pts.

Financials

Bookings 111

Room Nights 331

Revenue $77.7 K

Conv% 0.54% +0.01 pts. -0.37 pts. +1.55 pts.

Engagement

Delivered 1.5 M

Clicks 20.5 K

CTR 1.3% +0.4 pts. +0.5 pts. +0.5 pts.

Unsub% 0.53%
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% of Rev to 
CALA

Rev/DelRevenueBookings
Unsub 
Rate

CTRClicks
Bounce 

Rate
BouncedDeliveredSentCampaign Name

$0.00$000.27%0.1%1803.07%7.4 K235.2 K242.7 KCALA_CDMX_MX_2023Jul7
0.0%$0.00$44220.99%2.6%5.4 K1.66%3.5 K208.8 K212.4 KCALA_PR_Eng_2023Jul28
0.0%$0.01$1.3 K20.99%0.4%7360.83%1.6 K187.5 K189.0 KCALA_CASA_Eng_2023Jul21

19.8%$0.01$2.3 K50.27%0.4%6834.46%8.6 K184.9 K193.5 KCALA_CE_Pilot_2023Jul28
0.0%$0.08$13.9 K300.41%2.3%3.9 K0.40%693171.7 K172.4 KCALA_DR_Eng_2023Jul21

43.0%$0.24$37.9 K400.17%1.9%3.1 K0.33%529160.5 K161.0 KCALA_CarLux_Eng_2023Jul21
55.5%$0.15$14.2 K240.38%4.7%4.4 K0.26%24492.4 K92.6 KCALA_CAR_Points_Eng_2023Jul28

$0.00$001.59%1.2%8721.22%92674.8 K75.8 KCALA_PTY_Eng_2023Jul21
44.3%$0.01$1.1 K30.28%0.4%3204.02%3.0 K71.7 K74.7 KCALA_CASA_Spa_2023Jul28
54.3%$0.09$6.5 K40.10%0.3%2051.93%1.4 K70.2 K71.6 KCALA_PTY_Spa_2023Jul7

$0.00$000.36%1.7%4823.34%1.0 K28.0 K29.0 KCALA_MX_Spa_2023Jul28
100.0%$0.01$15810.19%0.7%1670.71%17123.9 K24.1 KCALA_CUNXR_Eng_2023Jul7

$0.00$000.70%0.2%443.36%82723.8 K24.6 KCALA_MexRes_Eng_2023Jul21
$0.00$000.22%0.5%680.38%5113.5 K13.5 KCALA_AI_US_2023Jul21

37.0%$0.05$77.7 K1110.53%1.3%20.5 K1.90%30.0 K1.5 M1.6 MTotal

METT featuring The Ritz Carlton Aruba, generated 
the highest click activity for the month; 55% of 

campaign attributed to CALA properties

5

July 2023 METT: Performance Summary

27

Top revenue generator 
Caribbean Getaway hero 
message featuring Grand 
Cayman with ‘Redeem 
Now’ CTA

43% of revenue from Jul 
METT attributed to CALA 
propertiesHigh unsub rate

Top Engagements

This English-language 
email did not resonate 

well with target audience. 
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July 2023 METT: Top Performers

28

Largest Revenue
CALA_CarLux_Eng_2023Jul21

Subject Line ‘Go Where The Sunsets Last Longer’

Highest CTR
CALA_CAR_Points_Eng_2023Jul28

Subject Line: ‘Elevate Your Caribbean Getaway to New Levels’

Offer 1: 
23.1%

Offer 2: 
15.5%

Offer 3: 
16.0%

Offer 4: 
8.0%

Offer 5: 
13.8%

Offer 1: 
36.3%

Offer 2: 
10.8%
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Testing & Optimization

29
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July 2023 Destination: Test Results
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Property Hero Image Amenity Hero Image

Image Clicks: 1,544
Image CTR: 0.21%
% of Clicks: 33.5%

Image Clicks: 1,361
Image CTR: 0.23%
% of Clicks: 39.6%

Hero Imagery
A/B Test

Delivered Clicks CTR
Image 
Clicks

Image 
Clicks Lift

Image 
CTR

Image 
CTR Lift

Total 
Email 
Clicks

Total 
Clicks
 Lift

Bookings
Bookings 

Lift
Revenue

Revenue 
Lift

Conv%
Conv 
Lift

Property 658.1 K 3,960 0.60% 1,361 0.21% 6,132 32 +28.0% $15.0 K +10.8% 0.81% +0.19 pts.
Amenity 659.2 K 4,027 0.61% 1,544 +13.4% 0.23% +0.02 pts. 6,208 +1.2% 25 $13.5 K 0.62%

• While property imagery generated 
higher revenue, amenity imagery 
delivered higher engagement. 

• Recommended to continue hero 
image testing 2 more times to 
develop patterns of engagement
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App Check In Module (Jan, Feb, May, Jun)

Mobile Entry Module (July)

Jul 23Jun 23May 23Feb 23Jan 23Metric
1.3 M1.1 M1.3 M1.3 M1.2 MDelivered
157219122227207Module Clicks

1.27%1.32%0.57%0.81%0.96%Module % of all Clicks
0.01%0.02%0.01%0.02%0.02%Module CTR
0.61%1.00%1.05%1.63%1.32%Email CTR

123 72 66 115 66 App Downloads

July 2023 Destination: Pre-Post Creative Performance

• Continue to monitor performance for module engagement 
patterns and download activity in future mailings 
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Actionable Insights
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Actional Insights

33

• Refresh July regional solo data (Off-folio and Loyalty) once contact history updates are complete

• Continue monitoring unsub rate trends and compare to overall Bonvoy patterns

• Confirm new mobile app benchmark for remainder of year and track performance

• Monitor mobile app module performance for engagement patterns and download activity in future 

mailings leveraging the new creative

• METT’s showed strong engagement with point redemption messaging within July Grand Cayman 

METTs. Continue to provide members with point messaging within METT.
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July 2023 Destination Solo Poll Results

July ‘23 Destination Poll - English

2.6%More Room

Bermuda

0.0%Amazing View

0.0%Private Pool
3Module Clicks

7.9%% of Module Clicks

0.5%More Room

Grand 
Cayman

0.5%Amazing View

0.5%Private Pool

3Module Clicks

1.5%% of Module Clicks

1.4%Private Pool

Dominican 
Republic

0.7%Amazing View

0.3%More Room

7Module Clicks

2.4%% of Module Clicks

1.5%Private Pool

Mexico 
ENG

1.2%Amazing View

0.7%More Room

86Module Clicks

3.5%% of Module Clicks

99Total Module Clicks

3.2%Total % of Module Clicks

July 2023 Destination Poll – Spanish

1.6%Amazing View

Argentina

1.0%Private Pool

0.6%More Room

48Module Clicks

3.3%% of Module Clicks

1.3%Amazing View

Colombia

1.1%Private Pool

0.4%More Room

13Module Clicks

2.8%% of Module Clicks

1.4%Private Pool

Costa Rica

1.1%Amazing View

0.4%More Room

8Module Clicks

2.9%% of Module Clicks

1.5%Private Pool

Mexico

1.3%Amazing View

0.8%More Room

132Module Clicks

3.7%% of Module Clicks

July 2023 Destination Poll – Spanish

1.1%Private Pool

Mexico US
1.1%Amazing View
0.4%More Room

7Module Clicks
2.5%% of Module Clicks

1.0%Private Pool

Panama
0.8%Amazing View
0.8%More Room

16Module Clicks
2.7%% of Module Clicks

2.3%Amazing View

Peru
1.8%Private Pool
0.8%More Room

24Module Clicks
4.9%% of Module Clicks

248Total Module Clicks
3.5%Total % of Module Clicks

July ‘23 Destination Poll - Portuguese

1.9%Amazing View

Brazil

1.3%Private Pool

1.0%More Room

93Module Clicks

4.3%% of Module Clicks

93Total Module Clicks

3.2%Total % of Module Clicks

35
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July 2023 Destination Solo Heat Map: English

36

Grand TotalMexico ENG
Dominican 
Republic

Grand 
Cayman

Bermuda
Modules / % of Module Clicks

11.1%11.5%6.2%14.3%7.9%Header
2.9%2.5%4.1%6.1%2.6%Recent Stay / Upcomming Trip

25.8%25.2%32.2%24.5%21.1%Hero
22.1%21.1%30.5%23.5%15.8%CALA MEO
3.6%4.1%1.7%1.0%5.3%Suiten Your Stay
7.0%7.3%6.8%3.6%2.6%Secondary Module
4.7%4.7%6.5%3.1%0.0%Suiten Your Stay
2.3%2.7%0.3%0.5%2.6%CALA MEO
1.3%1.4%0.3%0.5%5.3%New Member / Join Now

24.8%23.3%30.8%35.2%23.7%5-PACK
3.2%3.5%2.4%1.5%2.6%What's Your Suite Style?
1.1%1.2%0.7%0.5%0.0%Amazing View
0.7%0.7%0.3%0.5%2.6%More Room
1.4%1.5%1.4%0.5%0.0%Private Pool
3.5%3.7%3.8%0.5%5.3%Hotel Openings
3.6%3.3%5.5%4.6%2.6%All Inclusive
1.3%1.5%0.0%0.0%0.0%City Express
1.7%1.9%0.3%1.0%2.6%Offers
0.8%0.9%0.7%1.0%0.0%App
0.6%0.6%0.0%0.0%5.3%Featured Properties

12.4%13.4%6.8%7.1%18.4%Footer
100.0%100.0%100.0%100.0%100.0%Total
2,9902,46429219638Total Module Clicks
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July 2023 Destination Solo Heat Map: Spanish / Portuguese
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Brazil
Grand 
Total

Mexico USPeruPanamaMexicoCosta RicaColombiaArgentina
Modules / % of Module Clicks

8.8%14.2%14.5%6.4%14.6%18.8%6.1%5.0%9.4%Header
1.2%1.9%2.5%3.1%1.2%1.9%2.2%2.6%1.6%Recent Stay / Upcoming Trip
20.5%23.5%26.1%24.4%24.9%23.1%26.2%27.4%21.4%Hero
18.0%19.8%26.1%24.4%18.5%18.2%25.4%26.9%18.3%CALA MEO
2.5%3.7%0.0%0.0%6.4%4.9%0.7%0.4%3.1%Suiten Your Stay
7.6%9.8%10.2%10.1%10.0%10.0%8.2%12.3%8.7%Secondary Module
6.4%9.1%10.2%10.1%8.8%8.9%8.2%12.0%8.2%Suiten Your Stay
1.2%0.7%0.0%0.0%1.2%1.1%0.0%0.2%0.5%CALA MEO
1.4%0.9%0.0%0.6%0.5%1.1%1.1%0.4%0.8%New Member / Join Now
26.9%21.1%24.0%29.0%21.2%13.6%28.0%26.3%33.3%5-PACK
4.3%3.5%2.5%4.9%2.7%3.7%2.9%2.8%3.3%What's Your Suite Style?
1.9%1.4%1.1%2.3%0.8%1.3%1.1%1.3%1.6%Amazing View
1.0%0.7%0.4%0.8%0.8%0.8%0.4%0.4%0.6%More Room
1.3%1.4%1.1%1.8%1.0%1.5%1.4%1.1%1.0%Private Pool
3.3%3.1%3.2%2.5%3.9%3.5%1.8%3.5%2.4%Hotel Openings
4.5%2.6%1.8%2.9%1.7%2.4%2.5%2.8%3.3%All Inclusive

-1.2%0.4%--2.3%---City Express
2.4%2.3%0.7%8.2%1.7%1.6%9.3%3.5%1.1%Offers
2.0%1.2%0.7%1.4%1.0%1.3%1.1%1.5%1.2%App
1.7%0.7%1.1%0.0%0.8%1.1%0.0%0.0%0.3%Featured Properties
15.4%14.1%12.4%6.6%15.8%15.8%10.8%11.8%13.3%Footer

100.0%100.0%100.0%100.0%100.0%100.0%100.0%100.0%100.0%Total
2,1726,8942834875903,6082794571,473Total Module Clicks
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YTD 2023 Destinations Solo Performance Summary
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YTD23-JulQ2 '2323-Jun23-May23-AprQ1 '2323-Mar23-Feb23-JanDestination Solo

8.5 M1.3 M3.4 M1.1 M1.3 M1.0 M3.7 M1.3 M1.3 M1.2 MDelivered

91.7 K8.0 K35.9 K11.3 K13.5 K11.0 K47.9 K11.2 K21.2 K15.5 KClicks

1.1%0.6%1.1%1.0%1.0%1.1%1.3%0.9%1.6%1.3%CTR

0.21%0.20%0.25%0.28%0.27%0.18%0.19%0.20%0.17%0.20%Unsub Rate

370571263463291873711040Bookings

1.0 K1653901161987645182265104Room Nights

$234.1 K$28.5 K$103.8 K$32.2 K$57.6 K$14.1 K$101.8 K$17.2 K$65.7 K$18.9 KRevenue

0.40%0.71%0.35%0.30%0.47%1.42%0.39%0.33%0.52%0.26%Conversion

43.5%45.5%63.4%57.3%70.8%47.4%30.6%40.8%28.6%34.1%% Rev. to CALA

35.0%54.4%51.9%63.9%46.9%48.4%23.8%34.2%20.9%30.0%% Bkgs. To CALA
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July 2023 Destination 
Solo Engagement Trends
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July 2023 Destinations Solo Property Summary
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MoM% of Rev.RevenueRoomnightsBookings
Brands by Region JuL 
23

-11.9 pts.45.5%$12,9467931CALA
$4,808268MHRS
$2,800165Sheraton
$1,49341Renaissance
$1,35274Courtyard
$1,179104AC Hotels
$70684Four Points
$26743City Express
$24931Aloft
$9211Fairfield Inn

+9.2 pts.9.4%$2,678182Canada
$2,145161Courtyard
$53321MHRS

-6.8 pts.22.3%$6,358288Europe
$1,61962Moxy Hotels
$1,11541Courtyard
$1,09041MHRS
$1,03541Le Meridien
$85521Design Hotels
$55361Autograph Collection
$9221Sheraton

+2.0 pts.15.4%$4,3782814US
$89152Residence Inn
$83152TownePlace Suites
$67641Tribute Portfolio
$57121Autograph Collection
$44822MHRS
$29821Renaissance
$28221W Hotels
$14242Courtyard
$14011Gaylord Hotels
$9911SpringHill Suites

N/A7.4%$2,102122MEA
$1,09381MHRS
$1,00941Courtyard

$28,46316557Grand Total

• % of revenue to CALA properties down MoM primarily 
due to the jump in Canada property attribution (+9.2 pts.) 
and MEA (+7.4 pts.) compared to June 2023.

• MEA was not a revenue driver in Jun 2023 which 
affected revenue distribution in July 2023 amongst 
all properties. 

• Marriott, Sheraton, and Courtyard consistently showing 
up as top revenue drivers MoM for CALA properties. 

• Luxury and Premium properties outperform select 
hotels when featured in the luxury / non luxury 
versions.

• Average % of revenue to CALA down July 2023 due to 
spike in revenue when luxury / non luxury version was 
featured in May 2023

• 70.8% of revenue to CALA properties in May 2023
• 64.9% of all revenue to went to a CALA 

Luxury or Premium property.
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YTD 2023 METT Performance Summary
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YTD23-JulQ2 202323-Jun23-May23-AprQ1 202323-Mar23-Feb23-JanMETTs
6.8 M1.5 M3.0 M1.7 M579.5 K681.3 K2.3 M1.2 M533.5 K599.3 KDelivered
65.7 K20.5 K29.0 K15.4 K10.1 K3.6 K16.1 K7.9 K2.9 K5.3 KClicks
1.0%1.3%1.0%0.9%1.7%0.5%0.7%0.7%0.5%0.9%CTR
0.35%0.53%0.41%0.54%0.32%0.19%0.14%0.16%0.11%0.13%Unsub Rate

402111182826238109573517Bookings
11103315032191771072761319847Room Nights

$302.9 K$77.7 K$135.6 K$42.7 K$77.4 K$15.5 K$89.6 K$54.2 K$20.5 K$14.8 KRevenue
0.61%0.54%0.63%0.53%0.61%1.07%0.68%0.72%1.22%0.32%Conversion

22.10%37.00%53.80%40.60%59.90%59.50%54.60%75.70%34.80%58.00%% Rev. to CALA



Thank you!


