12/16/2024 Marriott Solo Email – Escape to the Caribbean with RCYC

OVERVIEW FOR DATA AXLE

Project Overview: 
As the year draws to a close and temperatures begin to drop, we want to entice recipients to explore the Ritz-Carlton Yacht Collection—the ultimate choice for an unforgettable all-inclusive Caribbean getaway this winter season. We exclusively promoted the Caribbean in August, but unfortunately, the results did not meet our expectations. It may have been too early for the season, or the promotional material may have been too heavy. We’re looking for insights to optimize and improve performance in December.
Key Messages:
1. Curated Itineraries: Highlight the exclusive island-hopping opportunities to both famous and hidden Caribbean destinations.
2. Legendary Service: Emphasize the exceptional service provided by the Ladies & Gentleman, ensuring a seamless and memorable experience.
3. Luxurious Accommodations: Showcase the spacious, elegantly designed suites that offer comfort and stunning ocean views.
4. Culinary Excellence: Promote the diverse dining options, from casual to fine dining, crafted by Michelin starred chefs.
In addition, we will create two distinct versions of the email, each tailored to specific audience segments based on their engagement:
New to Database & Unengaged: This version will target recipients who are new to the Bonvoy database or have not previously clicked on a Ritz-Carlton Yacht Collection email. The messaging will focus on introducing the luxurious experiences we offer, emphasizing the allure of the Caribbean getaway. The call to action (CTA) will encourage them to download our brochure
RCYC Engaged: This version will be directed at recipients who have previously engaged with our emails by clicking on them. The messaging will build on their interest, highlighting exclusive offers and enticing itineraries. The CTA will prompt them to take the next step and request a quote from our reservations team. 
It is also very important to leverage as much ownable content as possible vs. Stock. We have tons of new image assets from last year in addition to the lifestyle shoot that was completed earlier in 2024. It’s very important that we convey the social and celebratory element of our product visually throughout the image. 	Comment by Elisa Taub: Data Axel Team: Do you have any results for the reserve campaign that was launched earlier this month? The photography was beautiful, but I noticed it was quite heavy. I’d like to see if this impacted performance, especially since our August Caribbean campaign didn’t perform well. I suspect the larger format hero GIF may have affected its success.
Hero Image
· Create a compelling GIF featuring yacht content from Escape Winter campaign assets for paid media. This video should also include stunning destination animation with turquoise water. 
Copy Bullet Points: See project overview for specific message talking points. 

Please use our ebrochure and previous RCYC email campaigns as inspiration for the tone. 

New To Database
CTA 1: VIEW BROCHURE 
CTA2: Request a quote

RCYC Engaged
CTA 1: FIND A VOYAGE 
CTA 2: Request a quote

Voyage Modules: Leverage Maps since voyage titles are the same, we want to think of creative ways to vary them by title (since they embarkation/debarkation ports are the same) For example: Serenity in the Tropics, Gems of the Sea Journey, The Ultimate Island Hopping Adventure)
Module 1: 12250202 Bridgetown to San Juan (Ilma)
*Mention exclusive beach event while in Canouan
Module 2: 11250221: Bridgetown to San Juan (Evrima)
Module 3: 12250321 Bridgetown to San Juan (Ilma)
*Mention St Barths

CTA: View All Caribbean Itineraries

Module 4 Destination Pack
Leverage any insights from August solo here? Can we lift and shift to differentiate the iconic 
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Module 5: Celebrations 
We want to create a module that showcases how our ladies and gentlemen go above and beyond to make celebrations extra special aboard our yachts. This is why a voyage with us is the perfect way to celebrate a milestone—whether it’s a birthday, anniversary, or any significant achievement,
CTA: Compass Page - Celebrating Life’s Milestones at Sea (see word doc)

Module 6: UGC

RCYC ASSETS:

Escape This Winter: Caribbean 24/25 Sizzle Reel Refresh
Full 30 Second Version:
https://f.io/-bylacuy
Paid Media 15 Second Version:
https://f.io/4q3fSOAe
Carousel Images: 
https://xd.adobe.com/view/413279e2-c8c4-470c-910a-4628779356e6-1461/
EDITABLE: https://f.io/UO3Rrl_5

· RCYC Main Public Image Library
· Ilma Photo Assets
· Luminara CGI Assets

Mandatories:
· Follow RCYC digital brand guidelines
· Italicize yacht names in body copy (however, not in headlines)
· Make sure to use apostrophe’s vs footmarks
· Make sure to audit copy for trademark infringement. For example, Regent has trademarked the phrase - UNRIVALED SPACE AT SEA®

Languages: (please highlight selected)
· American English
· German
· British English
· Spanish (Global Default)
 
Primary KPI: (please highlight selected)
· Lead Conversion
 
What is the desired Customer Action or Outcome?
Our goal is to attract qualified prospects to our site, encouraging them to convert by giving their information through our "Request a Quote" or "View eBrochure" forms. Subsequently, our call center will nurture the lead, ultimately converting it into a booking. The Call-to-Action (CTA) is "Request eBrochure."
 
Who is the Primary Audience? Be as specific as possible.
We are looking to 
· Past Ritz-Carlton eNews opener/clicker
· Past RCYC opener/clicker
· All Luxury Segments - 
· Past Luxury stayer (1 + stay in the last 12 months)
· Past Ritz-Carlton eNews opener/clicker OR
· Past RCYC opener/clicker OR
· All Luxury Segments OR
· Past Luxury stayer (1 + stay in the last 12 months) OR
· (NEW) Past Premium stayer (1 + stay in the last 12 months) OR
· (NEW) Have opened 2+ marketing emails in the last 6 months (cap?)
· (NEW) Other, does not fall into segments above (500K)
· **Suppress any recipient that has received 6+ RCYC emails in the last 12 months and has not opened or clicked.**


We should expand our reach as much as possible, reaching the 10MM+ goal. Given the introductory and upper funnel nature of the content, we should also consider suppressing the RCYC database to ensure the audience is new to RCYC. 
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BEYOND THE HORIZON

Sail the Jewels of the Caribbean.

6 Treasured Ports of Call

il s




