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Astro & Logi G 
Communications 
Architecture



Brand Differentiators:

• Logitech G
– Focuses more on the PC gamer

– Innovation 

• Astro
– Focuses more on the console gamer

– Lifestyle brand

Email Audience:

• Astro & Logitech G emails will be deployed to users 
who opt-in via:
– Product purchase and/or registration

– Astro & G websites

– Astro & G account creation
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• Welcome / 
Onboarding series

Lifecycle |

Tiered Welcome Series  - Create an Account – Wish List -
Birthday - Anniversary - Reengagement Series

Lifecycle  Program Opportunities

Triggered messages based on what stage a customer is at in their journey 
with a brand
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Purchase Cycle |

Repeat Purchase  - Customer Survey – Upsell – Cross-sell - Upgrade 
Your Device

Purchase Cycle Program Opportunities

Provide education on product purchased and promote cross-sell 
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• Newsletter

• Promotional 

• NPI (New Product 
Launch)

Base | 

Base Program Opportunities

Portfolio of communications designed to drive sales by informing & engaging recipients

New Features - Seasonal – Social / Influencer – Brand / Stories –
Events 



Template Module & 
Design Inspiration
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Branded + Co-brander 
message header 
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Carousel 
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Interactive color change 
selection 
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Pinboard layout
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Pinboard layout: 

Social - User generated content 
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CTA



Playbook Ideas
Enhancing the interactive in-box 
experience with the template 
foundation
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Video
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Animation

Add an element of 
intrigue and/or 
surprise & delight that 
isn’t possible with 
static design.
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Animation
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Product hotspots

Only available on IOS devices 
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Event email +

Post event 
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Event email 
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Live event 
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Interactive  email
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Readers poll
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Featured 
awards +

Testimonials 
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Testimonials 
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Leveraging 

partner

content 
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Content

Keep audiences 
engaged with 
helpful and fun 
content even when 
not in buying mode. 
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Brand stories
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The customer

User generated content 
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Exclusive limited     
edition 

VIP Pre-order
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Scroll 
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Product 
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Countdown timer



Competitive
Landscape
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Turtle Beach 
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Steel Series 



40

V-Moda
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GameStop + KF



Next Steps
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Wire Frame Presentation: 18-Mar
– Wire Frame Feedback:  20-Mar

– Wire Frame Approval:  22-Mar

– Wire Frame Design Begins:  25-Mar

– Wire Frame & Astro Email Mock Design Round 1 Presentation:   1-Apr

Design Round 1 Feedback:  3-Apr
– Design Round 2:  8-Apr

– Design Round 2: Feedback  10-Apr

– Design Final Round: 12-Apr

– Design Final Approval:  16-Apr

Code Wire Frame 17-Apr
– Code creative review and feedback:  24-Apr

– Final Code Revisions: 1-May

Hand Off Wire Frame & 1 Astro Mock Email to Logitech 6-May

Astro Project Timeline 
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Wire Frame Presentation: 18-Mar
– Wire Frame Feedback:  20-Mar

– Wire Frame Approval:  22-Mar

– Wire Frame Design Begins:  25-Mar

– Wire Frame & Logi G Email Mock Design Round 1 Presentation:   9-Apr

Design Round 1 Feedback:  12-Apr
– Design Round 2:  16-Apr

– Design Round 2: Feedback  18-Apr

– Design Final Round: 22-Apr

– Design Final Approval:  24-Apr

Code Wire Frame 26-Apr
– Code creative review and feedback:  6-May

– Final Code Revisions: 10-May

Hand Off Wire Frame & 1 Logi G Email to Logitech 13-May

Logi G Project Timeline 



Thank you
Yes Marketing


