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AGENDA • Review project background 

• Review designs 

• Feedback 



1 PROJECT BACKGROUND



MICROSITE GOALS • Introduce combined company and 
joined loyalty programs with a “Wow” 
moment 

• Communicate benefits of joined 
company and loyalty programs to 
members 

• Focus on key benefits: status match; 
access to new properties; points 
transfer and redemption 

• Drive “link account” 



PREVIOUS FEEDBACK • Bring in the loyalty programs more 
strongly on landing page. 

• Bring in more “Wow” on the landing 
page.  

• Ensure prominence of “Link Account” 
action 

• Continue to iterate how “program” and 
“status” selector works 

• Accommodate brand hierarchy work 
on the “Brands” page



TODAY • Landing page, with program filter 

• Status Matrix 

• Points Transfer  

• Membership Selection 

• More Benefits 

• Properties 

• Link Accounts 

• Brands 

• Press 

• FAQ 

Note: text, images are FPO



2 DESIGNS



LANDING PAGE



PROTOTYPE



MEMBERSHIP SELECTION













RECOGNIZED LANDING - SPG MEMBER



































DEFAULT LANDING





























LINK ACCOUNTS











BRANDS



VERSION 1
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3 NEXT STEPS



NEXT STEPS • Site build is in process 

• Test designs against German, Chinese, 
Arabic 

• Site complete: 6/17 




