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Deliverables: All member tiers in both text and HTML unless otherwise indicated.

Marketing objectives/elements: What is the story? What is the key take-away? What is the overall messaging hierarchy? Is there a theme? Why should a consumer purchase this product(s)?

Format: Postcard

Email Theme:  

Background info on this email: 

We’re launching a new EPP email stream. EPP (and friends and family) subscribers will receive 3 messages in the first week. 

1. Welcome (day 1)
2. Customer favorites (day 3)
3. Printer and Supplies into (day 5)

For your reference, subscribers of the welcome will have just gone through the following sign-up experiences:

www.hpdirect.com/epp 

www.shopping.hp.com/deals/friendsandfamily 

NOTE: The email will be received by EPP members and by members of Manvir’s new friend and family group. (both get added to our EPP list). 



Messaging hierarchy and instructions: 

Message 1 -- Welcome

Look and feel should leverage colors used on the landing pages above.

1. Thank you for registering - you now have access to an exclusive shopping program to get the best deals on HP consumer products

2. Your welcome gift: Extra $10 off any $50 order (on top of EPP discount)

3. Member Benefits: 
a. - Extra discounts just for members - not available to the general public
b. - Discounts are applied in addition to ongoing storewide sales and promotions
c. - Build your own PC - customize your order with the features and options that you need
d. - The ideal shopping destination for back to school and holiday gifts
e. - Access to full lineup of eye catching, cutting edge HP consumer products – including limited edition specials

4. Questions ? Need help ? 
Exclusive member customer service line for sales, inquiries & production information: (866) 433-2018 - 8:30am–2:00am (EST) 7 days a week




Message 2: Customer favorite

Goal of the message is to introduce EPP/Friends and Family members to the best of HP Direct (most subscribers are non buyers)

We can use customer quotes, but we need to keep this message at the category level so we don’t have to update it all the time. We may want to wait until the new product roll on 10/18 before launching so we can feature images of the new platforms. 



Message 3: Printer and Print Supplies


Intro to HP printers and supplies. The goal is to re-emphasize the 10% off discount on all print supplies orders that EPP members enjoy. 

Maybe do something around: Did you know?  you save 10% off every HP ink purchase. Not an HP printer owner? Buy one now. 


Installed base leverage: n/a

Review process requirements: No outside approval required.

Style and branding: In addition to logo and product images for offers, use the following design or brand specifications.



|_| Brilliantly Simple 1.5
|_| One Voice 2.0
|X| Personal Again (Intel; icons acceptable)
|X| HP Stretch



AOIDs and subject lines:  No tracking.


 

Product details:





Footnotes: 
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